The Story of SELLING YOURSELF       [Vol. XXIII - Up From Below the Bottom]


Delivered more than 5,000 times, from Portland, Maine, to Portland, Oregon; from Quebec to Vancouver; from border to border, coast to coast; in large cities as New York, Chicago, Los Angeles, San Francisco, down to villages in between; to breakfast clubs, noon civic clubs; evening dinner meetings-what was the difference? From groups of 50 in some village, to 15,000 at a State Fair; from one club to group-club meetings, including "Ladies, Nights"-sometimes as many as three a day in three different cities. 


Yes, it was delivered in many foreign countries such as Japan, China, Siam, Italy, England, and what have you left over! (See THE STORY OF B. J. AS A PUBLIC SPEAKER, Vol. xxii, Palmer, 1949). 


Compensation? Average club has a "speaker's fee" of $25 if one can get it. Usually, we didn't. Travel by train, plane, or car, taking most of one day-if at home-what for? You tell us! Invitations were so many we frequently bunched them as to geography, and scheduled them per day or days, especially when away from home. Weeks would be spent up and down the West Coast from San Diego to Seattle-East Coast from Key West north morning, noon, and night. 


How did these people know about this talk? Rotary would give it a boost in its publication; so would Kiwanis, Lions, Gyro, Soroptimist; Quota; High-Twelve; Masonic journals, Knights of Columbus, etc. Then letters would flock in. At one time B. J. was one of ten scheduled speakers on list of THE ASSOCIATED ADVERTISING CLUBS OF AMERICA. That, too, brot them in. 


All kinds of Local, State, National, International organizations wanted it-and usually got it. 


What was there in it for B. J.? He built a reputation as one of the "most famous speakers on the American platform". Thousands of letters framed and on the walls of The PSC Clinic Building attest to unlimited praise. What did it amount to? Gathering goat-feathers! 


Today? B. J. has not given this talk for fifteen years. Stage has changed. His long hair is cut short. His "chest-protecting necktie" is no more. He rendered a real service in the field of salesmanship. He changed to writing a book on RADIO SALESMANSHIP. It is now a text in more than two hundred American, Canadian and Australian colleges and universities. 


We are herein reprinting SELLING YOURSELF exactly as de-livered in days of its hey-day and later printed as delivered. That fact must be remembered when reading. Principles it advocated thru those years are still sane, sound, sensible, and as applicable to people, place, and professions, now as then. 
Fifth edition was printed in 1926-24 years ago (1950). Figures, dates, and such references must be remembered as of that date. With this exception, "we" have stepped out of our editorial "we" and talk in personal pronoun "I". To deliver this talk as of "we" to audiences direct, would have been misunderstood. So "we" have let "I" speak in this talk. 

