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Welcome
If this is your first issue of the Practice Builder, Welcome!  We believe the articles and ideas in this newsletter will be helpful to anyone who has the correction of vertebral subluxation as the focus of their office.  We hope to have back issues on the Foundation's web page soon so that you can access them whenever you want.  
To learn more about the Foundation for the Advancement of Chiropractic Education or about our educational materials and practice tools click here.

Testimonials
A few issues ago we wrote about tooting your own horn.  Even better than that is having someone else toot your horn for you!  Although if you pay for someone's testimonial, in reality, it is still you doing the bragging.  The problem with testimonials is that they usually end up with someone talking about how chiropractic cured some condition or disease that they suffered with and which medical care was of no avail.  That is obviously a great testimonial for anyone with that disease and probably anyone who has any so-called incurable disease.  But we are not trying to present chiropractic as a cure for disease or an alternative (even a superior one) to the practice of medicine.  How then do we produce good, effective testimonials and keep the philosophy sound?  
I think it necessitates an entirely different perspective of what a testimonial is for.  Perhaps it necessitates an entirely different perspective of what we want as practice members.  Obviously, if you create a testimonial around someone saying you or chiropractic cured their xyz disease, it's because you want people with xyz disease to come into your office.  So if you want regular, lifetime practice members that is what your testimonials should be about.  Our office has done a series of interview testimonials with practice members who have been coming in the office for 25 years or more.  If you would like to read them or get an idea of what we use, they can be found at www.strausschiropracticcenter.com.

Cover whatever you want in an interview.  Some examples follow: 

1. Why the practice member originally came in the office (anything from to have diseases cured to wanting regular lifetime care).
2. How they began to understand about chiropractic (doctor explained it, lay lecture, literature, etc.)
3. The benefits they have seen since being under care.
4. Why did you start seeing a chiropractor?
5. Was the Strauss Chiropractic Center your first experience with chiropractic?
6. How did you hear about the office?
7. Do you recall your initial impressions?
8. You've been members of the Strauss Chiropractic Center for ____ years, what has chiropractic played in your life?
9. Why do you continue to have your spine checked after all these years?
10. Do you have children?  Are/were they checked?  Why/why not?
11. Is subluxation a term you're familiar with?
12. How would you define it?
13. How do you feel chiropractic benefits you?
14. Do you talk to others about chiropractic?  If so, what do you tell them?  If not, why not?
15. If you could do a brief commercial for our office/chiropractic, what would you say?
16. Tell me a little about your feelings about our office/chiropractors.
17. How have things changed/stayed the same over all these years?
18. What has Joe/chiropractic meant to you?
19. In closing, knowing that many people will be reading this story of yours, is there anything you would like to tell them or leave them with.

Closing thoughts: People are different and will come for different reasons.  Interviews present real people actually staying under regular care for lifetime.
Allow for "censorship" - maybe not put words in their mouth but leave out what you do not like.
Additionally, we've taken these folks pictures and put on interview write-ups which go on back of our calendar and website (real people using chiropractic regularly) and hung in office ("Wall of Fame") for all practice members to see.

Featured Product
CONTINUING EDUCATION SPECIAL! 
We have put together a package of our most popular (and most effective) continuing education tools!
 The package includes:
1 set of Chiropractic Conversation Cards
25 ea. of six Full-Colored Brochures
2 sets of The Lending Library  - (20 different talks on cassettes or NOW on one CD)
2 Enhance Your Life Experience paperbacks
5 Chiropractic Fun For Kids (activity books)

Purchased separately these items would cost over $138.  
This special package is available for 
ONLY $99.  
Try them out and see if they don't make more informed and better referring practice members!  
Order on line mentioning this special offer or just call at the number below.  

Hurry! Offer expires 10/30/05

NEW! Recall Postcard
Front reads:  
Release the Power Within You With Regular Chiropractic Care
Back reads: 
Vertebral subluxation interferes with vital nerve energy.

A package of 100 for only $9.50



