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Welcome
If this is your first issue of the Practice Builder, Welcome!  We believe the articles and ideas in this newsletter will be helpful to anyone who has the correction of vertebral subluxation as the focus of their office.  To view back issues of the Practice Builder or to learn more about the Foundation for the Advancement of Chiropractic Education's educational materials and practice tools click here:

http://p4.hostingprod.com/@f-a-c-e.com/PracticeBuilding.html


Keeping Your Name in the Forefront
While most people have had a positive experience with chiropractic, the vast majority do not follow through with regular, lifetime care.  Part of the reason is that we are not reminding them of who we are and what we do.  

Chiropractors must be the most forgettable people in the world. Quite often a new practice member, when asked the name of their previous chiropractor, will be unable to recall his/her name.  On more than one occasion I have had a person mention that they cannot remember the name of their previous chiropractor and something about them or their name strikes a familiar chord with me.  Sure enough, their previous chiropractor, whose name they forgot, was me!  That's what I get for painting my reception area walls every 10 years.

So how do we combat this problem?  We need to stay in constant communication with our practice members.  You should try to mail something to every person at least once a year.  Your ability to do this will depend largely on the size of both your budget and your mailing list.  One time a year isn't asking too much, unless of course you have 75,000 inactive practice members.  You should also have an e-mail program that sends out e-mails (newsletters on a regular basis).  It might be weekly, bi-weekly or monthly.  It's not really all that expensive.  With FACE's Weekly Articles now on CD, a few clicks and you have timely and informative articles that can be sent to every member with an e-mail address.  You just have to supply the personal information.  Of course you should definitely be sending postcards to those who have not been in for a while.  A gentle reminder is often all that people need.  (See our ad.)  Everybody knows what Coke and Pepsi are.  Almost everyone has had them.  So why do those companies continue to spend billions of dollars every year to get their name in front of the public?  I can't say for sure but I'm assuming it's because it works.  And if it works for them maybe we should do it also.

Weekly Patient Articles on CD! 
 The most inexpensive, effective way of getting the ADIO and chiropractic message across to people!

In Microsoft format and in PDF format with color graphics and pictures!  Just select an article and print as many copies as you like.  

Articles on CD:

Volumes 1-6, over 90 masters for $49.99.

Volume 7, 13 masters for $15.00

Click here to view each articles' title by their volume number.
http://postsnet.com/r.html?c=618246&r=617594&test=true&t=0&l=1&d=0&u=http%3a%2f%2fp4%2ehostingprod%2ecom%2f%40f%2da%2dc%2de%2ecom%2fNewsletters%2ehtml&g=0&f=-1

NEW!   Chiropractic Philosophy Series are Now on CD and MP3
The Chiropractic Audio Tape Series are in the process of being produced on CD & MP3.  
The following series are completed:

The Practice Building Series

Chiropractic Philosophy for CAs

The Lending Library

Check out our web page for the latest series on CD and MP3.  

Click here to link to individual titles of the talks on CD and MP3.
http://p4.hostingprod.com/@f-a-c-e.com/Audio_Tapes.html

Questions?
Call 1-800-397-9722

